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WOLLONDILLY ECONOMIC ACTIVITY

WOLLONDILLY RESIDENTS
Total Spend Change VS Last Year Proportion of Spend Into LGA

$184.4m €)5.5%q1 & 15.9%

TOP CATEGORY

OTHER DISCRETIONARY GROWTH HIGHLIGHT
RETAIL

7] Total Spend into Residents Spending on
Rest t
\—  Top Category es uaranz @
9 $27m O 12.9%

GROWTH VS LAST DEC RESIDENT SPEND INTO LGA

. Household 7.9% up Total Unique Residential Customers
« Tourism & Entertainment 8.5% up

. Discretionary Retail 4.1% up 3 8 2 I(
. Private Transport 0.7% down )

« Food Retailing 2.8% up .

. Accommodation 2.6% up 6 " Total Spend 9 $29 2
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CUSTOMER SPEND CONTRIBUTION

Spend per resident Spend per visitor

==@)$764.70° Y, FEE) $78.60°9,
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WOLLONDILLY ECONOMIC ACTIVITY

BUSINESS PERFORMANCE

Total Spend into Local Business Change VS Last Year

6 $46.8m €) 5.7% il
GROWTH HIGHLIGHT

2 Total Spending into local
o Tourism & Entertainment 6.3% up C
afes vs last December
. Discretionary Retail 6.7% up / /

. Food & Retailing 17.7% up (-]
« Private Transport 2.7% down .7 ()

CUSTOMER BREAKDOWN

Total Resident Spend Customer Change
Customers Contribution VS Last Year
o o
823 262k @y 62% 5.2%
Total Unique Visitor Spend Total Visitor

Visitors Contribution Spend

822224k @ 38%  17.6m Q)

NIGHT SPEND HIGHLIGHT
Total Night Spend Growth VS Last Year

$8.2m (=, @ 227k il

TOURISM & ENTERTAINMENT

: GROWTH HIGHLIGHT
|
N Total nght Spend C Spend into PUBS, TAVERNS, & BARS at night

- makes up half of the total monthly spend into
$2.7m . LA category
~ 1im/22m
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WOLLONDILLY ECONOMIC ACTIVITY

RESIDENT SPEND OUTSIDE LGA

e e e 9 Top Spending Lifestage Resident Spend Outside

$148.5m OUNG FAMILIES *84‘1%

RESIDENT SPEND ON TOURISM & ENTERTAINMENT

Total Resident Spend Outside Wollondilly Total Spend into Wollondilly

== @) $187m § € $3.8m

RESIDENT SPEND ON DISCRETIONARY RETAIL

Total Resident Spend Outside Wollondilly Total Spend into Wollondilly

0 $501m Y ) $3.0m

SPEND INTO NEIGHBOURING COMMUNITIES

Spend into top communities Spend Online

since last December Since December 24’
. Campbelltown $94.1m
. Narellan $76.1m $228.5m
. Camden $44.0m
« Penrith $20.4m
Mittagong $17.4m
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Disclaimer: This snapshot is a summary of information sourced from banking transaction data. The intent is to share interesting economic
information specific to Wollondilly. We do not seek to promote or hinder business activities.
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WOLLONDILLY ECONOMIC ACTIVITY

KEY OBSERVATIONS

OBSERVATION 1

December saw an increase in total spending. This is the highest total spending
for 2025.

Residents spent the most into Other Discretionary Retail in December,
continuing the November trend breaking the long running trend of Supermarkets
being the highest spend category for residents.

Other discretionary retail does not include clothing or accessories stores. It
includes other stores that sell items like Electronics, Hardware, Motor Vehicles &
Accessories, Personal Goods Retailing, Pharmacies, Gardening Stores &
Nurseries.

OBSERVATION 2

The spending increased in the days leading into Christmas peaking with
Christmas eve. Food retailing including supermarkets and groceries are the
driver of this peak in spending.

OBSERVATION 3

Spending into Wollondilly businesses saw an overall increase. An increase in
total customers supported by increases in both per person resident and visitor
spend contributed to this increase.

OBSERVATION 4

Wollondilly businesses saw Night time spend increase. $2.7M was spent into
Tourism and Entertainment being the biggest contributor to the night time
economy in December. Pubs, Taverns and Bars brought in the $1.1M versus
fastfood outlets also bringing in the same.



