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WOLLONDILLY ECONOMIC ACTIVITY

WOLLONDILLY RESIDENTS
Total Spend Change VS Last Year Proportion of Spend Into LGA

$165.6m €93.7%;1 & 15.8%

TOP CATEGORY

SUPERMARKETS GROWTH HIGHLIGHT
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Total Spend into Residents Spend on Pet
Top Category Care O Q

O s224m ©O17.8% Oy

GROWTH VS LAST JULY RESIDENT SPEND INTO LGA

. Household 0.8% up Total Unique Residential Customers
« Tourism & Entertainment 10.3% up

. Discretionary Retail 6.1% up 36 2 I(
. Private Transport 6.2% down )

« Food Retailing 1.6% up .

. Accommodation 12.2% up

’/ﬁ\ ’i‘m‘\ Total Spend 9 $26.2m

CUSTOMER SPEND CONTRIBUTION

Spend per resident Spend per visitor

=0 $722 § FEO $78.50,
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WOLLONDILLY ECONOMIC ACTIVITY

BUSINESS PERFORMANCE

Total Spend into Local Business Change VS Last Year

) $41.6m O 3% il

Total Resident Spend Customer Change
Customers Contribution VS Last Year

222233k § 37% 52% O

GROWTH HIGHLIGHT
Spend into DEPARTMENT STORES, CLOTHING

$6.4m (= 7832k 132.9% O

NIGHT SPEND HIGHLIGHT
TOURISM & ENTERTAINMENT

| Total Night Spend e Growth VS Last Year
||
77 s22m ®  Os33skai

« Tourism & Entertainment 7.3% up

Total Night Spend

« Discretionary Retail 10.1% up Total Spgnd $1.5..4m
- « Total Unique Visitors 197k
- Food & Retailing 12.4% up - N o
. o « Visitors % of Total Customers 84%
« Private Transport 6.5% down

. L o
. Accommodation 1.5% up Visitor Spend Contribution 37%
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WOLLONDILLY ECONOMIC ACTIVITY

RESIDENT SPEND OUTSIDE LGA
Top Spending Lifestage Resident Spend Outside

Q00O  YOUNGFAMILIES .
$124m  $37.Im ,\84.2/,

RESIDENT SPEND ON TOURISM & ENTERTAINMENT

Total Resident Spend Outside Wollondilly Total Spend into Wollondilly

M= e $34.2m C)‘ 9 $3.5m

RESIDENT SPEND ON DISCRETIONARY RETAIL

Total Resident Spend Outside Wollondilly Total Spend into Wollondilly

e $19.2m CJ‘ e $2.6m

SPEND INTO NEIGHBOURING COMMUNITIES

Spend into top communities Spend Online

since last August Since August 24’
. Campbelltown $90.9m

. Narellan $75.4m $213.3m

. Camden $42.3m

. X

. Penrith $21.0m o N
+ Mittagong $17.1m ¢ ), ‘ 'ﬁﬁ \ ‘-
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Disclaimer: This snapshot is a summary of information sourced from banking transaction data. The intent is to share interesting economic
information specific to Wollondilly. We do not seek to promote or hinder business activities.
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WOLLONDILLY ECONOMIC ACTIVITY

KEY OBSERVATIONS

OBSERVATION 1

August has seen growth in resident spending compared to last August. This
growth is aligned with the regional NSW customer spending behaviour increase.
Supermarkets maintain the top spend category for residents.

OBSERVATION 2

Wollondilly residents spent $2.3M on pet care in August, bringing the total spent
on Pet Care in the last twelve months to $25.1M. This coincides with a
continuing growth trend in residents household expenditure.

OBSERVATION 3

August saw increased spending into the Department Stores, Clothing and
Accessories category. Visitor spend increased by 59% contributing $243k in
total.

Spend into Discretionary Retail is heavily skewed to Day time with only $108k
spent in the night. This may be reflective of retail trading hours.



