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WOLLONDILLY ECONOMIC ACTIVITY

WOLLONDILLY RESIDENTS
Total Spend Change VS Last Year Proportion of Spend Into LGA

$158.3m €95.9%41 & 16.7%

TOP CATEGORY

SUPERMARKETS GROWTH HIGHLIGHT

ﬁ\

7] Total Spend into Residents Spending on Restaurants
Top Category out performs regional trend

_m_
O s21m @ 12.8%

GROWTH VS LAST MAR

RESIDENT SPEND INTO LGA

. Household 6.9% up Total Unique Residential Customers
. Tourism & Entertainment 6.6% up

. Discretionary Retail 6.2% up % 38'(

. Food Retailing 3.6% up
« Private Transport 18.7%

ﬁ l.ll?\\ Total Spend 9 $26.7m

CUSTOMER SPEND CONTRIBUTION

Spend per resident Spend per visitor

=20)$703.60' Y, =€) $80.20%,
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WOLLONDILLY ECONOMIC ACTIVITY

BUSINESS PERFORMANCE

Total Spend into Local Business Change VS Last Year
o /J
O $42.7m ©10.6% il
GROWTH VS LAST MAR GROWTH HIGHLIGHT
Total Spending into Cafes vs last April
. Tourism & Entertainment 5.7% up (((

. Discretionary Retail 4.7% up
. Food & Retailing 18.7% up o
. Private Transport 9.4% up PY (. )

CUSTOMER BREAKDOWN

Total Resident Spend Customer Change
Customers Contribution VS Last Year
o o
82a237.8k & 63%  0.5%
Total Unique Visitor Spend Total Visitor
Visitors Contribution Spend

822 1999k & 37%  16.8m )

NIGHT SPEND HIGHLIGHT
Total Night Spend Growth VS Last Year

$6.9m (5, € 785k il

TOURISM & ENTERTAINMENT

GROWTH HIGHLIGHT
Spend into TOURISM & ENTERTAINMENT

+H - — at night vs last April grew
.*$2°2“‘ T ak ©

Total Night Spend
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WOLLONDILLY ECONOMIC ACTIVITY

RESIDENT SPEND OUTSIDE LGA

e e e 9 Top Spending Lifestage Resident Spend Outside

$131.6m  YOUNG FAMILIES *83.3%

RESIDENT SPEND ON TOURISM & ENTERTAINMENT

Total Resident Spend Outside Wollondilly Total Spend into Wollondilly

M= e $18.1m C)‘ 9 $3.7m

RESIDENT SPEND ON DISCRETIONARY RETAIL

Total Resident Spend Outside Wollondilly Total Spend into Wollondilly

Os342m Yy O $2.5m

SPEND INTO NEIGHBOURING COMMUNITIES

I‘ll:l

Spend into top communities

Resident Spend | Spend Online

since last March Online Since '
. Campbelltown $95.6m in April April 25
. Narellan $77.7m $18m $235.6m

. Camden $42.6m

- Eﬁt ]
. Penrith $19.6m [ ) g—
+ Mittagong $17.8m ¢ 3 ﬁ@' ‘-
A = = ap =
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WOLLONDILLY ECONOMIC ACTIVITY

FUEL CRISIS SPOTLIGHT

Resident Total Growth VS last | Total Spend into | Visitor spend

©$12.9m ()18.7% $11.5m €) 57%

Monthly Total Spend by Residents
on Private Transport

[«2]

Total Spend (000,000')
()

H

N

Disclaimer: This snapshot is a summary of information sourced from banking transaction data. The intent is to share interesting economic
information specific to Wollondilly. We do not seek to promote or hinder business activities.
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WOLLONDILLY ECONOMIC ACTIVITY

KEY OBSERVATIONS

OBSERVATION 1

Wollondilly residents in April spent more than last year however there has been
a drop off from the peak of March 2026. Residents are spending more on
restaurants than the residents of other Local Government Areas in the region
however there was a 3.5% decrease in resident spend into local restaurants.

OBSERVATION 2

There was an overall increase in total value spent into Wollondilly businesses in
April, with spend into Wollondilly cafes increasing by 24% since last April. There
was a slight decrease on total customers vs last April marking the first time
month Wollondilly has not seen total customer growth on last year. This
decrease is driven by a drop in visitor numbers compared to last year. This is
likely heavily tied to the increased costs associated with private transport.

OBSERVATION 3

Wollondilly night-time spend saw overall growth in April compared to last year.
Spend into Tourism and Entertainment at night saw a $21k growth, although
small this growth breaks from a regional decline trend. A change in customer
behaviour showed, an increase in spend into fast food and takeaway business
while restaurants and pubs saw slight decreases, appears to have supported
the growth in April.

OBSERVATION 4

Resident spending on private transport (i.e petrol stations) in April has seen a
drop from the March high, although remains higher than the previous twelve
months. Wollondilly residents have seen an increase in total spend, however it
has not directly translated into spending more into local private transport
businesses. Visitors make up 57% of spend into the local private transport
business. The significant increase in spending is reflective of the increases in
petrol station retail fuel prices across the region. Residents spending aligns with
the average retail fuel price trends observed within Sydney with the prices
peaking in late March and dropping off through April.
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